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ABSTRAK 
 
REAKSI INVESTOR SEKTOR INDUSTRI MANUFAKTUR TERHADAP 
PERUBAHAN SENTIMEN KONSUMEN 
 
Soni Hakim 
NIM : S411408027 
 
Penelitian ini bertujuan untuk mengetahui pengaruh konsentrasi tenaga 
kerja industri terhadap indeks keyakinan konsumen dan pengaruh indeks keyakinan 
konsumen terhadap pasar modal terutama emiten-emiten sektor industri 
manufaktur. Data yang digunakan dalam penelitian ini adalah data sekunder dengan 
sampel indeks keyakinan konsumen kota Jakarta dan Surabaya serta 47 emiten 
sektor industri manufaktur yang terdaftar di Bursa Efek Indonesia. Penelitian ini 
dilakukan dengan metode Granger Causality. Hasil penelitian secara umum 
menunjukkan bahwa tidak ditemukan pengaruh indeks keyakinan konsumen daerah 
dengan industri manufaktur yang besar dan indeks keyakinan konsumen daerah 
dengan industri manufaktur yang relatif kecil terhadap indeks keyakinan konsumen 
nasional. Penelitian juga berhasil menemukan pengaruh yang signifikan indeks 
keyakinan konsumen terhadap beberapa harga saham emiten sektor industri 
manufaktur. 
 
Kata Kunci : Indeks Keyakinan Konsumen, Industri Manufaktur, Pasar Modal. 
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ABSTRACT 
 
REACTION OF MANUFACTURING INDUSTRY SECTOR INVESTORS ON 
CHANGES IN CONSUMER SENTIMENT 
 
Soni Hakim 
NIM : S411408027 
 
This study aims to determine the influence of industrial workers 
concentration against the consumer confidence index and the influence of consumer 
confidence index on the capital market, especially issuers of manufacturing 
industry sector. The data used in this research is secondary data with sample of 
consumer confidence index in Jakarta and Surabaya as as well as 47 manufacturing 
industry sector issuers listed on the Indonesia Stock Exchange. This research was 
conducted by using Granger Causality method. The results generally show that 
there is no influence found for regional consumer confidence index with large 
manufacturing industry and regional consumer confidence index with relatively 
small manufacturing industry towards the national consumer confidence index. 
Research has also managed to find a significant influence of consumer confidence 
index towards some of issuers’ stock price in manufacturing industry sector. 
 
Keywords: Consumer Confidence Index, Manufacturing Industry, Capital Markets. 
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